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Abstract:

Growing popularity of social media compelled the marketers to think about this media along with traditiong
Sfunctional areas of marketing. Social media is based primarily on the internet or cellular phone-based applications ang
tools to share information among people. The number of social media user’s is more than the population of some of the
countries today. Impact of social media on marketing can be judged by comparing marketing before social media ang
marketing after the introduction of social media and the type of technologies used in social media.

Keywords: Marketing, Social media, technology.

Introduction:

Social media marketing is the use of social media
platforms and websites to promote a product or service.
Although the terms e-marketing and digital marketing
are still dominant in academia, social media marketing
is becoming more popular for both practitioners and
researchers. Most social media platforms have built-in
data analytics tools, which enable companies to track
the progress, success, and engagement of ad campaigns.
Companies address a range of stakeholders through
social media marketing, including current and potential
customers, current and potential employees, journalists,
bloggers, and the general public. On a strategic level,
social media marketing includes the management of a
marketing campaign, governance, setting the scope
(e.g., more active or passive use) and the establishment
of a firm’s desired social media “culture” and “tone”.
When using social media marketing firms can allow
customers and Internet users to post user-generated
content (e.g., online comments, product reviews, etc.),
also known as “earning media,” rather than use
marketer-prepared advertising copy.

Objectives of the Study :

e To study the impact of social media marketing

on globalization.

e To study of Social Media Marketing.

e To study of Digital Marketing and Digital

Marketing Trends.

Methodology:
Secondary data Collected through leading Journals,

reviews, chapter Books, E-journals and Web.

Review of Literature :

1. Chung and Austria (2010) put forth
objectives to find out, what gratifications are
underlying the usage of social media, the
attitudes towards social media marketing

ah
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messages, and the effectiveness of messages
about online shopping value. The base was
taken on the Uses and Gratification theory
(Katz, Bluner & Gurevitch, 1974 and as
enhanced by Ruggiero, 2000), to investigate
consumer gratification in social media usage.
Online shopping value was examined in a
relationship with social media marketing
messages. For social media gratifications,
entertainment, information, and interaction
were taken as exogenous variables. Attitude
towards social media marketing messages and
online shopping values were the endogenous
variables.

Minton, Lee, Orth, Kim, and Kahle (2012)
performed this very interesting research on
sustainable marketing and social media,
involving cross-culture populations (subjects)
to analyze the motives for sustainable
behaviors. South Koreans are representing
collectivist culture and USA, Germany being
more of individualistic culture, were studied
based on their usage of Face book and Twitter
about motives for sustainable behaviors. Using
Kelman’s (1958) functional motives as a basic
theoretical foundation, online survey method
was used to cover the subjects belonging 10
different cultures. The conceptual model for
this study tried to analyze how functional
motives (responsibility, involvement, and
internalization) influence the sustainable
behaviors such as recycling behaviors, organic
food purchase, green transport use, anti-
materialistic views, and charity.
Vinerean, Cetina, Dumitrescu,
Tichindelean (2013) explored research based

and
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on primary data using university students in
Romania to explore how to engage with
different types of an audience on social media
marketing platforms (based on their online
behavioral aspects), to maximize the effect of
online marketing strategy. A linear model was
examined to find out how different predictors
related to online users and social networking
sites, have a positive impact on audiences
perceptions of online advertisement,

« Principles of digital marketing

Content Capital:

with apparently endless quantities of content out
there, it probably comes as no surprise that a disturbing
amount of this content is total garbage. Successful
digital marketing will set itself apart from the junk by
resting its laurels on solid, engaging and sharable
content. The Internet is free and available to everyone,
so anyone can (and it can seem like everyone does)
amass their own content — and not all of this content is
quality. This influx of trash is why you want your
customers to view your content as a shining beacon of
light and reliability in a landfill of substandard waste.
Don't contribute to the rabble; set yourself apart by
offering your customers valuable content.

Simplicity = Efficiency:

Want people to thoroughly connect with your
digital marketing message? Then keep it simple. All too
often we see potentially amazing digital marketing
initiatives miss the mark simply because they got a little
overzealous and overcomplicated. Keep your message
succinct, People have enough going on in their lives.
When given something simple, customers will revel in
its simplicity.

The Customer Connection:

You have to know your customer. This digital
marketing principle may seem pretty basic, but it is
often lost in the struggle to create the next ‘big’ idea.
The best angle is one that captures and enraptures the
attention of your customer by speaking directly, clearly,
and as we’ve already stated, simply to them. Make sure
your digital marketing campaign targets your ?P&iﬁc
audience, Go too broad and you will probably miss your
mark - and market.

Pimp your Vitals: ‘

The majority of customers visit your website (0 get
the most basic of basic information, like location, street
address, email address and phone number. Make sure
these vital details are super easy to find.
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Buddy Up:

Form advantageous alliances with other online
businesses and initiatives that can help you promote and
strengthen your online presence, your offline presence,
and digital marketing efforts. This isn’t to say you
should slide into bed with your direct competition,
rather you should find other brands that complment
your brand.

+ Significance of Digital Marketing:

Equal opportunity for all kinds of business:

DM levels the online playing field and offers equal
opportunities for all kinds of businesses. It is no more
like the old days scenario when multinationals and big
business houses mostly embraced digital Marketing.
Now., DM really evens the odds, giving little and
medium businesses the opportunity to compete against
the established businesses and draw in their share of
traffic. Small and medium scale businesses or startups
now have the assets to perform sales and marketing
processes that were beforechand accessible to big
companies.

More Cost:

Effective than Traditional Marketing: Small
businesses with no assets and capitalization find a
superior and financially savvy marketing channel in
digital marketing. As per Gartner’s Digital Marketing
Spend Report. The report further suggests that 28% of
businesses studied will move advertising budget
allocations from traditional marketing channels and put
them into digital marketing channels.

Delivers Conversation:

Businesses measure accomplishment by the rate of
approaching traffic gets converted into leads,
supporters, subscribers, deals or sales. If there occurs no
conversion, all your activity would amount to nothing
and all your marketing endeavors will essentially go to
squander. That is the reason entrepreneurs are
streamlining their digital advertising efforts towards
Conversion Rate Optimization, making it their top most
priority.

Helps to generate better revenue:

Along with better conversion rates created by
successful digital marketing strategies, DM also ensures
great revenues. It conveys heaps of gainful advantages
for you and your business appreciates better and higher
incomes.

e Tools in digital marketing

Social media platforms:

Common part of any integrated marketing strategy,
social media platforms like Whatsapp, Facebook,
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Instagram, Tik-tok, Youtube and Snapchat arc a
great way for marketers to engage with their ?.udleanS
and generate buzz around their brand. In addition to the
standard features these platforms offer, there are also
some features that are designed specifically for
marketing.

Design tools:

Another key part of digital marketing is design and
this is especially common when it comes to creating ads
and content like social media posts and blog posts.
Because digital marketing is such a design heavy field,
doing it effectively wouldn’t be possible without design
tools like Canva and Photoshop, programs that allow
those without extensive graphic design skills to add
dynamic images to their content.

Analytics tools:

Another set of helpful tools for digital marketers
are analytics tools. These include everything from
Google Analytics (designed to track stats for web traffic
to a particular site) to social media analytics tools like
Facebook Insights and Twitter Analytics which provide
metrics related to engagement and help marketers
optimize their campaigns.

Content marketing tools:

For marketers who are more focused on content
marketing, tools like Co-Schedule and Hubspot are a
big help when it comes to content creation and curation.
They can help marketers identify content opportunities
and craft engaging blog and social media posts that will
resonate with their audience.

® The Platforms of Digital Marketing

Social networking websites :

Social networking websites allow individuals,
businesses and other organizations to interact with one
another and build relationships and communities online.
When companies join these social channels, consumers
can interact with them directly. That interaction can be
more personal to users than traditional methods of
outbound marketing and advertising. Social networking
sites act as word of mouth or more precisely, e-word of
mouth. The Internet’s ability to reach billions across the
globe has given an online word of mouth a powerful
voice and far reach. The ability to rapidly change
buying patterns and product or service acquisition and
activity to a growing number of consumers is defined as
an influence network. Social networking sites and blogs
allow followers to “retreat” or “repost”” comments made
by others about a product being promoted, which occurs
quite frequently on some social media sites. By
repeating the message, the user’s connections can see
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the message, therefore reaching more people.
the information about the product is being py ,,
and is getting repeated, more traffic is brougly
product/company.

Mobile phones :

More than three billion people in the world
active on the Internet. Over the years, the Inteme
continually gained more and more users, j”"‘l’ing from
738 million in 2000 all the way to 3.2 billion iy 2015
Roughly 81% of the current population in the l-'mu,:q
States has some type of social media profile thy they
engage with frequently. Mobile phone Usage I"s
beneficial for social media marketing because mobile
phones have social networking capabilities, allowing
individuals immediate web browsing and accesg o
social networking sites. Mobile phones have growy, o a
rapid rate, fundamentally altering the path-to-purchys,
process by allowing consumers to easily obtain Pricing
and product information in real time and allowing
companies to constantly remind and update thej,
followers. Many companies are now putting QR (Quick
Response) codes along with products for individuals ¢,
access the company website or online services wit
their smart phones. Retailers use QR codes to facilitate
consumer interaction with brands by linking the code to
brand websites, promotions, product information, or any
other mobile-enabled content. Also, Real-time bidding
use in the mobile advertising industry is high and rising
because of its value for on-the-go web browsing. In
2012, Nexage, a provider of real-time bidding in mobile
advertising, reported a 37% increase in revenue each
month. Adfonic, another mobile advertisement

publishing platform, reported an increase of 22 billion
ad requests that same year.

Conclusion :

The present study started with the aim to analyze
the different issues related to digital social media
marketing. Based on the discussion it has been found
that in the case of digital marketing the most important
aspect is to connect with the users. The ladder of
engagement has shown the approaches to make an
attachment with the customers. The study has also
revealed that to utilize digital marketing effectively, the
companies are required to design an effective platform.
With the example of Interest, the effectiveness of a
social media platform has been discussed. The current
trends in digital marketing have also been discussed in
the study. It has shown that in the current context, it has
become important to integrate all the systems with that
of the digital platform. The transition of a newspaper

c\.'il[j\k.
ut thl‘h‘:
110 th,
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from the printed version to the online version has been
eemplified the current trends of the digitalization.
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Abstract:
The present review reflects the biomedicql a

ideally used in biomedicine, which is highlighted in this review.,
key Words: Bismuth Complexes, Biomedica] Applications.

Introduction:

Bismuth is a silvery white-pink, crystalline, brittle
metal. It is the most diamagnetic natural element. As a
heavy metal element, bismuth belongs to the sixth
period and the V main group in the periodic table,
symbol as Bi with the atomic mass of 208.98 [1].
| Bismuth compounds are less toxic than sodium chloride
and it is the non-carcinogenic element. Its compounds
an be used in medicine, catalysis, and organic
synthesis [2-3]. They are used in the medicines for the
treatment of parasitic and bacterial infections, treatment
of gastrointestinal disorders due to their astringent,
bacteriostatic and disinfectant actions [4-5]. Organo
bismuth compounds have anti- fungal, anti-microbial,
iticancer activities in various human cancer cell lines.
Heterocyclic organo bismuth compounds have anti-
moliferative effects on leukemia cells. Bismuth
“mpounds to be useful as chemotherapeutic agents
“®iinst tumors [6-7], Bismuth (1) thiolato complexes
e.n'ved from a variety of five membered N-heterocyclic
tiones paye anti-bacterial activities, including against
anzt}:;Cilliﬂ-reSi-stant Staphylococcus aureus (MRSA)
, ancomycin-resistant Enterococcus (VRE) [8].
“egativz bdiSColvery of Helicobacter pylori, gram-

acterium of the gastric mucosa caused gastric

Biomedica) Applications:

and duodenal ulcers. There are three bismuth drugs such
as bismuth subsalicylate, colloidal bismuth subcitrate,
and ranitidine bismuth citrates are used as antibiotics to
destroy H. pylori infection [9]. The anti-fungal activity
of hypervalent Organobismuth (1) and (V) compounds
against the yeast Saccharomyces cerevisiae [10].
Radioactive isotopes of bismuth (*"*Bi and *Bi) have
been shown to be targeted radio-therapeutic agents for
cancer treatment. Bismuth was extended to include
antiviral activities [11].

The bismuth compounds are effective cytotoxic
agents when attached to a cloned anti-body as these can
target leukemia, lymphoma and other tumors [12]. Due
to these Characteristic of bismuth complexes has been
encouraged in several fields including use in sensing
applications, organic synthesis, biomedical applications
like treatment of a variety of gastrointestinal disorders,
antitumor, antimicrobial, antifungal, anti-cancer and
antibacterial activities[13]. Therefore in this review
recent progress of bismuth complexes as well as the use
of their antitumor, antimicrobial, antifungal, anti-cancer
and cytotoxic antibacterial activities in biomedicine wil]
be reviewed.
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| e tiog tviti i ismuth Complexes were studied as follows :
, } Og}cal activities of the different bism ol -
No Biomedical applications

fe™
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[, Antimicrobial activity [Bi(2AcPh)C12]-O.SHZO,'[B1(2A(<.:)p}§}:§)h():(lj]_% i
Ylotoxic actjyit : [Bi(ZAcpNozPh)Clg], B1(2lAcp s él] ,0,

| : [Bi(H,BzPh)CL;]-2H:0, Bi(H:BzpCIPR)CL],

iy (Bi(2BzpNO;Ph)Cl;]:2H:0 [Bi(H:BzpOHPh)Cly 25;0
E > ) : 15

i BiCI(C1sH12N,0X),
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Antifungal activity

3. | Antitumor activity

BiTPS

4. | Antitumor activity

SCeH;NH,CH3);]2I'(IIT)

CH;Bi(p-SCsHiNH,):(SCH3)2, CH3Bi-(SCH;); and CH3g;

(p-

5. Antimicrobial activity,
Cytotoxic activity

[Bi(PzAm,DH)Cl,, [Bi(PzAmM)CL,

[Bi(PmE)Clz,[Bi(PzAImCy)Clz]:’JHzO: [Bi(PZAImPh)Clz_!

6. Antimicrobial activity,
Cytotoxic activity

[BrAr,(O (O)PRR]

7. | Cytotoxic activity

[BlBrg(prr)(MMI)2]2CH3COCH3Hzo] 5

[BiBrx(1,)(PYT),],"CH3CN]and
[BiBr,(1,Br)(MBZT),], 2CH;0H]

[BiBry(MBZIM),]-Br-2H,0,[BiBry(1;Br)(tHPMT), ] rCH;CN,

8. Cytotoxic activity {[BiBr(Me,DTC)].}, {[B'iBTZ(EbDTC)]n} ’
{[Bllz(MCzDTC)]n}s{[BII(EtZDTC)Z]n}and
{[Bil(p,-I)(EL;DTC), 10}, R
9. Antimicrobial activity and [Bi(HL)(NO3)3] 2
Anticancer activity
10. | Cytotoxic activity [Bi (L)(NO,),(CH;CH,0H) TR
11. | Anti-Leishmanial activity [Bi(Tol);(0,CR),] 24
12. | Antibacterial activity and [Bi(H,L)(NO5),]NO, 2
Anticancer activity
13. | Anti-ulcer activity Ranitidine Bismuth Citrate(RBC) 26
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Biological Activity's : A Review

The Chromones derivative and ity

: rajendra B Galkar, Yogita R, Talokars

"
Ara, Ca

Abstract:

Mhe chromone and ity derivatives are the mosy
joatire of a variely Of"(ﬂl"‘(l( products and medi inal
SSTE with wide range of hhnlugh‘ul activities,
| annovidant, and so on, Anti-metastasis,
; describes. This review have been cover the literature

Key Words: Biological Activity, Chromone, ant

Introduction :

Heterocycles plays an important role in the design
and discovery of new pharmacologically active
compounds. The chromone ring system, 1-benzopyran-
4one, 1S an important class of OXygen-containing
heterocyclic compound with a benzoannelated Y-pyrone
nng. Chromone derivatives are important intermediates
i the manufacture of agrochemicals, pharmaceuticals
id dyestuff industries, which possess low toxicity.
Chromone fragment is classified as a privileged
structure in drug discovery due to its wide variety of
{ pharmacological activities like antibacterial, antifungal,
mficancer,  antioxidant, anti HIV, antiulcer,
Immunostimulators, Biocidal, Wound healing, anti-
nflammatory  and Immune-stimulatory  antitumor,
atmicrobial, antiviral, anti-inflammatory. Chromone
Gerivatives also inhibit the proliferation of breast cancer
cells. Chromones exhibit various mechanisms including
tylotoxicity, antimetastasis, antiangiogenesis,
chemoprevention, immunomodulation and so forth (1,
2l The combination of a pyrone ring with a benzene
ng gives rise 1o two distinct type’s benzopyrone ring.
These rings are recognized namely benzo-a-pyrones
{ “led  coumarines  and benzo-y-pyrones  called
thromopes [3]. Also chromones, flavonoids and
{ “umaring haye been known for similar properties.

“€ wo facts prompted scientists to check whether
“Mplexes of those metals and ligands would be more
ﬁCu‘ve than the basic compounds [4]. Chromones and
Ui strucyrg] analogs have motivated a great interest
e of their usefulness as biologically active Agents.

* thromone moiety is the essential component‘oi
iﬁ;g‘“lcophows of a large number of bi:acu\;z
w"m:’ ¢ [5]. Chromones and chrom‘an -Of‘:es
Whigh ule a naturally occurring class of substan ‘

arc classified as privileged structures as

Pely
“d by: PRIME PUBLISHING HOUSE

Prajakia N Khal '
T, X 5 adkar, V
: Department of ¢ hemistry, Ans, nmerce, Science and o
mmerce, Science ( olleg

important heterocyelic
agents Chromones are

Including  antitumer antimicrobial,
anti-angiogenesis.

arsha 8. Shinde and Sonali A, Muntode

miputer Science College, Ashvi Kd
e, Satral

compounds, which is a common and integral
@ group of compounds widely distributed in
antiviral, anti-inflammatory,

chemoprevention, immune regulation, etc. This pap
on the biological activity

of chromone derivative

1tumor, antimicrobial, anti-in flammatory, antioxidant.

compounds based on these scaffolds display a2 wide
range of biological activities defined by the substitution
pattern of the scaffold [6]

The approaches like molecular docking help to
describe the molecular interactions of drug-targets with
biologically important compounds. One such class of
biologically  important compounds are the
organophosphorus type, particularly the e-amino
phosphates (a-APs) which exhibit a wide range of
biological properties such as HIV protease mhibitors,
peptide mimics and pharmacological agents, enzyme
inhibitors, antitumor agent as well as in antibody
generation. The Vilsmeir Haack reaction is also an
efficient and simple method since high yield products
are formed. Although several methods for the synthesis
of a-APs are documented, one of the most important is
the Kabachnik-Fields (KF) reaction [7]. Chromones (1-
benzopyran-4-one) are a group of naturally and widely
distributed compounds which are ubiquitous in nature,
especially in the plant kingdom. They are oxygen-
containing  heterocyclic compounds with a benzo-
annelated g-pyrone ring. Molecules containing the
chromone structure (such as flavonoids and chromones)
receive considerable attention in the literatures recently
[8].

Chromone and its denivatives are plant metabolites
of recognized medicinal importance. Recently others
and our group have demonstrated that adequately
designed metallochromones show anticancer and
antibacterial activity, and that they can also be utilized
as luminescent probes in bioimaging [9]. 4-chromanone
derivatives  represent  privileged  scaffolds in
heterocyclic chemistry and for drug discovery. They are
used as versatile intermediates for the synthesis of many
natural products and constitute interesting building
blocks in drug design and organic synthesis [10]. This
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with  antitumor activity,  antimicrobial  activity, categorizes these compounds o the _baSiS of thejr
antibacterial activity, anti-HIV, anticancer, antifungal structures and also explains theijr underlying
activity, anti-Oxidant, anti-Parasitic antiplasmodial, mechanisms at length.
Biological Activities
Chromone Derivatives Shows Various Biological Activities Such As - =
Sr. No. | Biological Activitics Chromone Derivatives ——gﬂ\
1. Antlimicrobial o OC,Hs OH i
Activity
NS
H c—NH COOH
H
o) : e
4-((E)-(2-ethoxy-4-oxo-2H-chromen-3(4H)-ylidene)methylamino)-2-hydroxybenzoic acid
O 0C,H; OH
H
al \C—NOCOOH
0 H
4-((E)-(6-chloro-2-ethoxy-4-0x0-2H-chromen-3(4H)-ylidene)methylamino)-2-hydroxybenzoic acid
2 Antitumor activity 2 | =
against o
leukemia EIHJ\T(
0“'H/N_ITI_P(S)(OC2HS)2
CH,4
3-{ [(Dietoxythiophosphoryl)-methylhyd:azino]carbonyl} -4H-1-
benzopyran-4-one
3. Antibacterial Activity THa : 13
HO [e]
OH
OH
(2'S*)—2-(2'-hydroxypropyl)-5-methyl-7, 8-dihydroxy-chromone
5. | Ant-HIV 1
i
HO' O
7,8-dihydr9xy-2-(30-triﬂuorornethylphenyl)—3-(300-
tnﬂuoromethylbenzoyl) chromone | -
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Conclusion:

In this study Chromone derivatives have been
found to exhibit and effective for Antimicrobial
Activity, Antidibatic, Antiplasmodial, and Anti-
Parasitic, Anti-Oxidant, Antifungal Activity and
Anticancer activities, Therefore this study is certainly
deserve more study.
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A Review on Ibuprofen and its Derivatives with different biological activity

Rajendra B. Gaikar, Varsha S. Shinde’, Yogita R. Talekar and, Prajakta N. Khaladkar
Department of Chemistry, Arts, Commerce, Science and Computer Science College, Ashvi Kd.

Abstract:
This review gives information about Ibuprofen and its derivatives as a medicinal drug with low systematic toxicity, |,

is non—steroidal anti-inflammatory drug which might be providing relief from symptoms of inflammation and paip,
Ibuprofen shows variety of biological activities such as analgesic and antipyretic activity used for treatment for fever.
also shows antibacterial property to inhibit growth of bacteria. Ibuprofen derivatives shows numbers of biologica
activities with great efficiency describe in present review.

Key Words: Ibuprofen, Anti- inflammatory,

Antimycobacterial.

Introduction :

Tbuprofen is a derivative of propionic acid it was
introduced into medical practice as anti-inflammatory
drug (1). Tbuprofen has major pharmacological
properties. Inflammation is a biological response of the
immune system that can be triggered by a variety of
factors, including pathogens, damaged cells and toxic
compounds. Non-steroidal, anti-inflammatory drugs
(NSAIDs) are the category of drugs that can minimize
pain, lower fever, prohibit blood clots and, in higher
doses, lower inflammation. (2) Ibuprofen is effective in
reducing high body temperature, and an anti-
inflammatory which inhibits normal platelet function
(3). Antimicrobial activities of non-steroidal anti-
inflammatory drugs (NSAIDs) have been reported, the
antimicrobial activity of these NSAIDs was enhanced
when complexed with metals and other nitrogen-based
ligands (4). Non-steroidal anti-inflammatory drugs
(NSAIDs) comprise a group of medications for
treatment of a large numbers of diseases, such as
inflammation, pain, and fever ibuprofen is the oldest of
the innovative NSAIDs and it possesses analgesic and
antipyretic properties (2). The analgesic activity of
ibuprofen has been shown to correlate with its serum
concentration; the analgesic activity was conducted by
the writhing method (5). Ibuprofen had significant
effects to reduce some of body disorders after bacterial
infections, antibacterial action of these agents for many
species of pathogenic bacteria. Ibuprofen absorption is
rapid and complete. Ibuprofen can inhibits growth of
bacteria. Nitrogen-based ligand derivatives, carboxylate
derivatives, and the Zn (II) cation are of interest due to
their potential activity against different types of bacteria
(2). It shows analgesic and antipyretic properties used
for treatment of fever. It is effective in reducing high
body temperature. Antimicrobial activities of ibuprofen

Analgesic, Antipyretic, ~Antibacterial, ~Anti-microbial,

are normally achieved in the patient’s blood upon
administration of therapeutic dose. (6) The antibacteria
activity was determined by measuring the diameter of
complete growth inhibition zone in millimeters (5).

Ibuprofen shows different biological activities as
follows :

Sr. | Biological
No | Activities

Ibuprofen and its | Ref.
derivatives

1 | Antibacterial
activity, anti-

Ibuprofen Compound | 6

inflammation
and antipyretic
drugs

2 | Anti- Oxothiazolidin-3-yl 4
inflammatory
activity

3 | Anti- 1,3-thiazolidine-4- 7
inflammatory, one scaffold
analgesic effect

4 | Antimicrobial 1,3,4- 8
activity thiadaizo,imidazo,

[thiadiazoles, 1,3-
oxazin-2-yl,
quinazolin-2-yl,

hydrazine, pyrazole ,
pyrazone, and
oxadiazole
5 | Analgesic N-[2-(3-H/nitro-4- 9
activity isobutyl phenyl)

propanoyl]-N'-[4,6-
bis-(2-Aryl aniline)-
1,3,5-triazin-2-yl]
hydrazine and
N-[2-(3-H/nitro-4-
isobutyl phenyl)
propanoyl]-N'-[4,6- |
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bis~(2-Aryl
aniline)1,3,5-triazin- .
2-yl] hydrazine

Conclusion:

Recent studies have shown that there is

nsiderable potential for ibuprofen derivative to have
eneficial effects in a number of inflammatory and
Annbacterial Antimicrobial Analgesic activates. More
xtensive investigations should be undertaken to
jetermine the relative efficacy of ibuprofen derivative.
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Impact of Digital marketing and current scenario in India

. Mr. Ganesh R. Shelke
Head Dept.of Economics, Arts commerce Science & Computer Science College, Ashvi Kd.

- ‘ Prof. Dr, R. G. Rasal
Vice-Principal & HoD Dept.of Economics, P.V.P. College, Pravara Loni.

Abstract:

India is Jastest growing large economy in the world, it still popularly known as the country of villages. Digital
marketing industry in India is a booming career today. In a country with a rapid growth economy, it is expected to have a
very high significant growth in Digital marketing career. The growth in the digital marketing trends is making a very
‘submmr:‘ui‘ impact on marketing and advertisement. Digital Marketing industry in India is spread to almost all the
business sectors. Some of the applications of E-Marketing are shopping and order tracking, online banking, payment
systems and content management.

The power of digital marketing allows geophysical barriers to disappear making all consumers and businesses on
earth potential customers and suppliers. It is known for its ability to allow business to communicate and form a

transaction anvwhere and anytime.

Introduction:

f*

f
k
i
F
E

|
?

Indian market for the consumer products is made
up of two distinct parts, one is urban and other is rural
market. Rural Marketing is the way toward taking
specific goods and services to the provincial market
prompting trades among urban and rustic markets at the
same time fulfilling consumer need and accomplishing
organisational goals. Around 70% Indians are still
staying in 6.5 lakhs villages with 50% of nation’s
population heavily dependent on agriculture.! With
improvement in infrastructure, villages came closer to
cities. Mobile and, to some extent, internet brought

k. ;
villages closer to urban population further and hence,

rural India became familiar to urban lifestyle. This
motivated rural people to increase prosperity and
improve their lifestyle. A number of telecom players

‘have been trying to get grip on the rural market in a
“variety of ways. There is no doubt that rural market
‘reveals opportunities and great attraction to service
_providers. But, it not as easy as it seems on surface. This
“rural marketing poses a variety of challenges, and,

- devices,
" advertising and other channels to reach consumers. As a

therefore, the service providers has to work hard to
tackle these challenges tactfully. The main aim of the
“study to observe the potentiality of digital marketing
 effect on rural people and find various problems that are
- being faced by rural people.’

Digital Marketing:
Digital marketing is the use of the internet, mobile
social media, search engines, display

subset of traditional marketing, digital marketing goes

 Printed by: PRIME PUBLISHING HOUSE
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beyond the internet to include Short Message Service
(SMS), Simple Notification Service (SNS), search
engine optimization (SEO), electronic challenges
identified in the study were the non-homogenous and
scattered nature of the market. Other challenges included
seasonal marketing, low per capita income,
transportation, and warehousing on the other hand, a
huge population seen as huge consumer base in rural
segment is admired as an opportunity for the marketers
to channelize their efforts. Increase in purchasing power,
as reported by Rural Marketing Association of India
(RMAI) is another conclusion of the study which
highlights that there indeed exists an untapped market
in this segment.*

Objective of the Study:

To observe the potentiality of digital marketing
effect on rural people and find various problems that are
being faced by rural people. The study is to explore the
results of digitization and impact of revolution on
progress of private and public sectors with expert
professionals in improvement of revolutionary target
and make India Power County in globe.

Methodology:

This study methodology is descriptive in digital
market by nature. Secondary data collection technique
was implemented. The informative data is used in this
study has been collected from various sources, different
websites and published research papers.

Digital technology for HR professionals:

The recruitment process varies from organization to
organization and institute to institute and depend on the

13
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measure recruitment impact for small
business houses (Recruitment Metri
2012). A new and proactive approach using me
build an effective hiring process, what to measure, '
to measure and communicate results [0 senior
management was develop by David Earle (2012). Dutta
et al. (2015) critically reviewed and presented the results
of his case study on improving the quality of hire
through focused metrics. Davenport et al. (2010)
emphasized the idea of competing of talent analytics and
recruitment and its application in their review. The
quality of hire was measured using the study that
measured  performance appraisal  system using
multinomial logistic regression analysis for agricultural
research sector employees.5

Wide and scattered market:

Wide and scattered market is difficult to reach in
both the aspects — promotion and distribution. Rural
India is spread in the entire county in around 6 lakhs
villages of different sizes while urban population is
concentrated in around 3200 cities. Most of villages are
extremely small with population less than 500 people.
Only one percent (6300) villages have a population of
more than 5000. It is challenging tasks to choose target
markets and to serve them effectively.

Language problem:

Language is a main constrains in communication
strategies. Multiplicity of languages spoken in rural
areas makes marketing activities difficult. Languages
differ from state to state, and area to area in the same
state. While designing advertising, personal selling, and
publicity strategies, marketers cannot fulfill linguistic
expectation of all rural people. Promotion programme
always lacks versatility.

Urban marketers v/s rural customers:

The executives in companies cannot understand the
consumer psychology of rural markets, Lack of
awarencss land understanding  about  consumer
behawou-r inrural - markets create problems in
formulatmg. m'arketing strategics. Rural and urban
customers significantly differ in terms of habits, tastes,
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Conclusion: _

Digital marketing in rural area 1S Very immacy,
zone and has lot of undiscovered potential by g
techniques are yet being devised to explore this are; |
long term, digital will help to increase the consumpg,
in rural India and will also create employme
opportunities, thereby increasing disposable incom
this in turn will have positive effect on econom
growth of the country. Present study reveals suj
opportunities for the marketers to grab untape
potentialityin rural market.

References:

e  https://www.digitalvidya.com/blog/growth-of-digital-
marketing-industry-in-india/.

e  Shireesh Diveeker. (2017), Digital Marketing for R
India: intelliassist new-age business solutions Retries
from http:// http://intelliassist.co.in/digital marketmng-rs
india.

e  https://www.digitalvidya.com/blog/growth-of-digital-
marketing-industry-in-india.

* VermaSK. Rural marketing in India. Anusandhanis

e 2013;5(1):16-22.

e Prasad KDV, Mrutyunjaya R, Vaidya R Recruitmes
metrics and accomplishments: A study with referenc L
information technology sector. J Manag Res A
2019;6(2):106-11.

*  hups:/defindia.org/national-digital-literacy-mission.

& :wvﬂ
£

uses, pre ferences,

attempt 10 satisfy

LR L

i
Website : www.researchjournc’



RESEARCH JOURNEY International Multidisciplinary E-Research Journal
Impact Factor (SJIF) - 6.625 | Special Issue 303 : Digital Marketing and Economy

E-Banking in India : Challenges and Opportunities

' _ Dr. P. V. Kadam
Research Guide & Coordinator, Post Graduate Research Center in Enomics, S.M.B.S.T. College Sangamner.

Mr. Ganesh R. Shelke
Research Scholar, Post Graduate Research Center in Economics, S.M.B.S.T. College Sangamner.

Abstract:

E-banking, also known as online banking or virtual banking or internet banking is a system that enables banking
transactions like transfer of funds, payment of loans and EMIs, deposit, and withdrawal of cash virtually with the help of
the internet. The purpose of the study is to emphasize the concept of e-banking. The research method of this study used
the secondary data listed in different databases of books, research papers, and related articles of e-banking available on
the Internet. The present study has been undertaken to describe the present status of e-banking in India and examine the
challenges & opportunities of e-banking. With the help of e-banking, the banking sector is gaining customer satisfaction
and loyalty. Banks should provide their customers with convenience, meaning offering service through several
distributions channels and the availability of online services becomes easier for the customer.

Keywords: E-banking, internet, electronic payment, challenges, opportunities.

I. Introduction:
Banking today has become easier and it has led to a
secure way for people to keep their hard-earned money
in their bank accounts. There are numerous of options
available to people ranging from debit cards, credit
cards, e-wallets, internet banking, and mobile banking
and so on which have replaced the traditional methods
of transactions. Earlier the payment through electronic
mode was restricted to making huge and lump sum
payments for large value transactions and cheques were
the main instruments of transactions for a long time
before technical innovations took place. Now even petty
i payments become easier through e-banking making it
" more convenient for users to settle their payments. The
| adoption of e-banking services by customers enables
_ banks to get returns on their investment and provide
; them with a competitive environment.
E 1.1 Definition and concept of E-banking:

- Often E-banking is defined as web-based banking
E_ (Hertzum et al., 2004).

- According to UNCTAD, (2002) stated that
§ deployment of retail or wholesale banking services over
- the internet is often referred to as E-banking which
¢ involves individual and corporate clients, and includes
- bank transfers, payments and settlements, documentary
‘collections and credits, corporate and household
lending, card businesses, and some others.
Research Methodology:
This research conducted research using second-
" hand data listed in different databases of books,
research papers, and related articles on the Internet on e-
banking.
 Printed by: PRIME PUBLISHING HOUSE

II. Objectives of The Study:

*  To know the concepts of e-banking.

* To study the current status of financial

innovations in the Indian banking sector.
» To study the challenges faced in e-banking.
* To study the various opportunities available in
e-banking.

II1. Present Status of E-Banking In India:

E-banking has become an integral part of the
banking system in India. Before the 90°s, the traditional
model of banking i.e. branch-based banking was
prevalent, but after that non-branch banking services
were started. The credit of launching internet banking in
India goes to firstly ICICI Bank. After that Citibank and
HDFC Bank followed with internet banking services in
1999. The Government of India enacted the IT Act,
2000 with effect from October 17, 2000, which
provided legal recognition to electronic transactions and
other means of e-commerce. The Reserve Bank is
monitoring and reviewing the legal and other
requirements of e- banking on a continuous basis to
ensure that e-banking would develop on sound lines and
e-banking related challenges would not pose a threat to
financial stability. According to a report of RBI in Jan.
2016, there are 196079 ATMs and 1337310 points of
sale devices in India. To cope with the pressure of
growing competition, Automated Teller Machines
(ATMs), Internet Banking, Mobile Banking, Phone
Banking, Tele banking, Electronic Clearing Services,
Electronic Clearing Cards, Smart Cards, Door Step
Banking, and Electronic Fund Transfer.
7
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According to the RBI in its Annual Report 2020-21
stated that the payment systems recorded a robust
growth of 26.2% in terms of volume on top of the
expansion of 44.2% in the previous year.

Challenges in E-banking:

E-banking is in its emerging stage of development
in India. Most of them are basic services only the
deregulation of the e-banking industry coupled with the
emergence of new banking technology is enabling new
competitors to enter the financial services markets
quickly and efficiently. However, it needs to be
recognized that perception norms and an improvement
in the functioning of e-banking services.

+  Security Risk: The problem related to security
has become one of the major concerns for
banks. A large group of customers refuses to
opt for e-banking facilities due to uncertainty
and security concerns. According to the IAMAI
Report (2006), 43% of internet users are not
using internet banking in India because of
security concerns. So it is a big challenge for
marketers and makes consumers satisfied
regarding their security concerns, which may
further increase online banking use.

« Customer Awareness: Awareness among
consumers about the e-banking facilities and
procedures is still on the lower side in the
Indian scenario. Banks are not able to
disseminate proper information about the use,
benefits, and facility of internet banking. Less
awareness of new technologies and their
benefits is among one of the most ranked
barriers in the development of e-banking.

«  Privacy risk: The risk of disclosing private
information & fear of identity theft is one of
the major factors that inhibit consumers while
opting for internet banking services. Most
consumers believe that using online banking
services makes them vulnerable to identity
theft. According to the study consumers” worry
about their privacy and feel that bank may
invade their privacy by utilizing their
information for marketing and other secondary
purposes without the consent of consumers.

 Implementation of global technology: There
is a need to have an adequate level of
infrastructure and human capacity building
before developing countries can adopt global
technology for their local requirements. In
developing countries, many COnNsumers either

Peer Reviewed and Refereed Journal

do not trust or do not have acceg ;
necessary infrastructure to be able to pro,. L
payments. g

« Non- Performing Assets (Np
Nonperforming assets are another Challeng 3
the banking sector. Vehicle loang "
unsecured loans increase N.P.A. whicp
50% of banks retail portfolio was alsohj; due
upward movement in interest rates, restrictj,
on collection practices, and soaring rea] ¢
prices. So that every bank has to take cap, 3
regular repayment of loans.

Competition: The nationalized banks and
commercial banks have competition from foreigp an;;
new private sector banks. Competition in the bankig,
sector brings various challenges before the banks Suc;.
as product positioning, innovative ideas, and channel;
new market trends, cross-selling ad at managenial ap;
organizational part this system needs to be manageq
assets and contain risk.

Opportunities in E-banking:

Despite various challenges that are prevailing i
context with e-banking in India, the followine
opportunities are motivating the marketers fo}
implementing e-banking:

« Untapped Rural Markets: Contributing to
70% of the total population in India is a largely
untapped market for the banking sector. In all
urban areas banking services entered but onlya
few big villages have the banks entered. So that
the banks must reach in remaining all villages
because the majority of Indians still living in
rural areas.

«  Multiple Channels: Banks can offer so many
channels to access their banking and other
services such as ATM, Local branches,
Telephone/mobile banking, video banking, etc.
to increase the bankingbusiness.

«  Competitive Advantage: The benefit of
adopting e-banking provides a competitive
advantage to the banks over other players. The
implementation of e-banking is beneficial for
banks in many ways as it reduces costs [0
banks, improves customer relations, increases
the geographical reach of the bank, etc. The
benefits of e-banking have  become
opportunities for the banks to manage their
banking business in a better way.

« Increasing Internet Users & Computer
Literacy: The fast increasing internet users in
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India can be a very big opportunity and the
banking industry  should encash  this

opportunity to attract more internet users to
adopt internet banking services. The table
shows evidence of an increasing number of
internet users inlndia.

+  Worthy Customer Service: Worthy customer
services are the best brand ambassador for any
bank for growing its business. Every
engagement with customers is an opportunity
to develop a customer's faith in the bank. While
increasing competition customer services have
become the backbone for judging the
performance of banks.

« Internet Banking: It is clear that online
finance will pick up and there will be
increasing convergence in terms of product
offerings banking services, share trading,
insurance, loans, based on data warehousing
and data mining technologies. Anytime
anywhere banking will become common and
will have to upscale, such up scaling could
include banks launching separate internet
banking services apart from traditional banking
services.

Conclusion and Suggestions

_ In today's world of globalization, e-banking is a

' significant aspect of the development of the banking

- sector by solving major issues, challenges faced by e-

. banking. The Indian banking industry can develop

. customer loyalty towards the banking sector. This can

" be done through training and development and by
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making the banking process easier and familiar to the
customers.  The Government of India and various
government agencies are making an effort to make e-
banking more safe, secure, and reliable with the
convenience of digital channels. Most of the customers
are visiting branches less often and they use online
and mobile technology for their banking needs more
often. Online and mobile banking are rapidly growing.
Nowadays most of the people of India using e-banking
for their transactions and make them stand with the
current scenario of the country
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Abstract:
The world is drastically changing th

computers. Much technological advancement art
connection since it saves a lot of time. The pur
digital between digital marketing an
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the product. The results show a high
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Introduction:
People today are exposed to internet. With how

accessible the internet is today, the number of people
who go online are still increasing Online shopping is
one of the commonly used mediums for convenient
shopping. It is in fact, a popular means of shopping
among the Internet community (M. Bourlakis, et. al,
2008). No matter clothes, electronics, or pets, online
shopping trend is becoming more popular with each
passing day. Hundreds of websites and applications are
being created and deployed every year to cater this
rising demand of comfortable shopping trends (R.
Bashir, I. Mehboob, W. Bhatti, 2015).. In such, most
business that people got their selves into is online
selling. Online selling is the act or process of selling
goods, products or services via an internet or mobile
app, auction site, online classified advertisement, online
shop, social networking, social media, or web shop.
Communication technologies have become advanced
since last decade of the twentieth century that
accelerated the process of globalization. It is necessary
for different countries to develop specialized e-business
strategies that exploit their unique capabilities and
resources, and even geographic positions.

Companies must assess global markets and broaden
online in developed countries as well as in the emerging
economies of other nations like China, Brazil, and India
to exploit the technology of global e-business.
Companies may proactively utilize global e-business

rough time. Most people

ises. People can

pose of the undertaken study

d the economic stability of onlin
dentify the online selle
level of online sellers
tention and satisfaction are Iwo

lications for the
hare and compelitive advantages.

brand sustainability, online sellers, Marketers & consumers
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omputer

nowadays use technology likes Mobil, Phon
do online shopping and many more through any, Ong

is to examine the effectivenegg 3 ey
¢ sellers as a strategic tool for pyj| ding f;nﬁ,,e
rs' factors that will produce a success of a gogq '?ua[-r

between digital marketing it has also been foyp, Our‘; of

predictors of online marketing. F"”he"mo,.
€l

marketers and consumers that they can devise G
€cty,
?

opportunities and take benefits of e-commerce OF g
implement a protective approach to ney d
competition that intimidates their business. The intep
symbolizes a new and important technology thath:
received ~more  attention  from  academ;
entrepreneurs, business, and investors (M. Sawhney 5
J. Zabin. 2002).Efficient and affordable €-Commey
can help sustain economic activities and drive growth
the country continues to manage COVID-19 risks ag
transitions to the new and better normal, the Natioy,
Economic and Development Authority said “Online
shopping and marketing platforms will play bigger rq
in the new normal as businesses and consumers incregg
the use of electronic transactions, including cashle
payment system and other financial technology
platforms.

Therefore, this study sought to address that probkn
by identifying and measuring the effectiveness of onlin:
business factors that successfully produce a gool
consumer and buyers specifically in shopping / ¢
commerce and will conform to the standards.

Economic stability means that people have i
resources essential to a healthy life. Factors affecting
economic  stability include affordable housing
employment that provides a living wage; things !
support employment, like worker protections, paid sick
leave, and child care; and access to relitk
transportation. using and food, and a job that providesa
stable, living wage. Economic stability allows peapk
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o l‘l‘|“ employment, Digital mnrketing and economie
bty have i BIrong connection 1o ench other, 'I'he
connection of thene two has i hoge fmpaet In oo
cconomy's growth an 1t help the online rellers {0
fmprove heir business, muke 1 bigger and bigger that
fielp them rench other placen and sell more products,
[ereasing the relationship between economie growth
and marketing, i the outeome of the elficient ability of
e-markeling companies and provides high productivity
in the presentation of productys and services on Internel
pages dedicated to companies, The digital marketing
and cconomic stability are interrelated 1o ench other in
which these two variables alfect ench other, The
meteoric tise in online shopping poses both obstneles
and opportunities  for thin crucinl  misgion 1o be
accomplished. Shopping online isn't going anywhere,

Conclusions:

The level of digital marketing in terms ol quality,
pricing, and product variety the resulty of deseriptive
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Abstract:

Some fungi form mycorrhizal association w

microorganisms, so the slow decomposition process by
of soil. Their activity participates in the biodeterig
saprophytic fungi cannot be treated as benef
etc. are cause of economic loss. Thousands of dise
been estimated that losses due to plant disea‘ses w
needed as essential items in brewing and baking

in the production of antibiotics as well gs many

Introduction :

The fungi are ubiquitous in distribution covering
tropics to the poles and mountain tops to deep ocean
(Alexopoulos, et al. 1996) They exists in diverse habitat
and vary according to substrates (Jamaluddhin, 2011)
Aquatic, arboreal and terrestrial fungi largely depend on
fallen and decaying plant substrates for sustenance
(Kendrick, 1992; Howksworth, 2001) Fungi are a major
component of biodiversity, essential for the survival of
other organisms and are cruicial in global ecological
processes (Hawksworth, 2002) After insects fungi are
considered as the largest group among living organisms.
(Sarbhoy et al., 1996) The study of fungi is important
for common man as well as experts (Gray, 1959;
Christensen, 1965). Fungal saprophytes along with
bacteria deéay the complex plant and animal materials
into simple form, which is absorbed by the green plants.
In absence of this dacying process the future
generations of green plants would not be able to survive
for too long (Burges, 1958) The debt that humans have
o fungi is enormous and so all pervading that it is
genrally taken for granted and the bold statement “No
fungi No future “(Palm and Chapela, 1997). Present
Sudies are concerned with systematic investigation of
the Saprophytic fungi occurring in Ahmednagar district

tlongs to East Maharashtra Region, Maharashtra. The
“rea under investigation is very rich in biodiversity. The
Ahmednagar district was practically neglected, and still
"*mained unexplored. The review of literature showed
"at, there was no systematic recoding, no separate flora
“dauthenticated record of saprophytic fungi of
hmednagar district, The present investigation Was also
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'rtain plants and help them in their nutrition, as a result

I material as the material from bacteria and other soil
saprophytic and soil fungi is so essential to maintain the fertility

\ terioration and biodegradation of toxic substances in the soil. All
icial because those

which attack paper, leather, wood, food stuffs, oil, fats

ases of plants and animals are caused by the parasitic fungi. It has
ere about 3 billion dollars per year. On the contarary the fungi are

industries, cheese making, and wine making, preparation of acids and
. . other drugs. Yeasts are the
Key Words: Mycorrhizal association, biodeterioration, biodegradation

source of vitamin B-complex.
, brewing and baking industries.

aimed to focus on biodiversity; therefore it was felt to
undertake the study and critical survey. The ecological
factors greatly influenced the mycological flora from
region to region and from locality to locality. With this
conviction, the topic has been selected for present
studies of 3 tehsils of Ahmednagar district viz,
Sangamner, Rahuri and Rahata have been studied. The
fungi were collected by periodical visits from these
localities. All the fungi belonging to different classes
were collected except the class Myxomycetes and
studied taxonomically.

Materials and Methods:

Ahmednagar is a large city and economic center of
the Maharashtra state, Central India. Its population is
over 350,000 people. The city is a key transportation
hub located on the crossroad of a few national
highways. The latitude of Ahmednagar, Maharashtra,
India is 19.101053, and the longitude is 74.740677.
Ahmednagar, Maharashtra, India is located at /ndia
country in the cities place category with the gps
coordinates of 19° 6' 3.7908" N and 74° 44' 26.4372" E.

The soil is mostly light and deep black with pH
from 7.5 to 8.5. Climate is on the whole dry except
during south west monsoon season (June-sept/Oct). The
average rainfall of the area is 566 mm. The temperature
ranges from 31.10C (max) to 21.50C (min). The
temperature rises in the latter part of February.

Pravara and Mula are her tributaries. Rabbi jowar is
the main crop of the district, bajra, groundnut,
monastery, soyabean and moong in the kharif season. In
rabi season jawar, wheat and gram are grown.
Sugarcane is the major cash crop of the district; hence
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the economie progress of the district has taken place.
Grapes, Orange, Pomegranate Fruit production is also
done in the district. Farmer cultivation of the district is
mainly done on the water of the well, Gangapur,
Bhandardara, Mula, Ghod, Kukadi dams have helped in
getting the land under wetlands.

Most of the fungi were found growing
saprophyticaly on the varied substrata like leaves,
stems, roots, fruits, bark, wood, and humus rich soil.
The substrates were considered as source of samples,
used to isolate the associated mycoflora,

Generally samples were collected in the paper
boxes or bags and polythene bags along with living part
of the host for its proper identification and the date of
sampling and location were noted. For fleshy and
delicate forms were collected in glass bottles along with
their substrates, especially the members of Agaricales
and Pezizales. The colour, texture, and smell etc. were
noted, because fading of colours of fruiting bodies was
generally occurs in these specimens. As far as possible
photographs were taken in the natural habits before the
collection at their sites. Identification of host or
substrate was done so far as possible on the spot or
tallying them with the standard herbarium sheets with
help of expert plant taxonomists of the known institutes.

The collected samples were brought to the
laboratory and immediately examined under the
Dissecting and compound microscope under artificial
and natural light for fungal growth and sporulating
structures. Scrapping off the materials and thin free-
hand transverse sections were taken and mounted in
lacto-phenol with or without cotton blue stain to
enhance the contrast for a better observations. The
slides were made semi — permanent by sealing them
with colourless nail polish paint or paraffine wax and
permanent by sealing with DPX mountant, using double
coverglass method. (Kohlmeyer‘s and Kohlmeyer"s,
(1979) and Volkman — Kohlmeyer, B. and Kohlmeyer,
J. (1996).

In the study of ascomycetes, Meltzer"s reagent was
used and sometimes choloral hydrate is added to this
reagent, which act as a clearing agent. It gives a blue
colour to ascus tip (i.e. pore plug). For some fungi
Delafield'S haematoxyline stain was used to detect the
presence or absence of sheaths or appendages of spores.

In the study of basidiomycetes members, especially
the fleshy forms (Macro- fungi) morpho-taxonomic
features were noted and anatomical studies of fresh fruit
bodies were made. (i.e. gills, pileus, stipe and
rhizomorphs) using cotton blue stain. Sometimes 10%

2
KOH solution was used for easy and clear g,
of bagidiospores, basidia, cystedia, chei]ocymcdizlnfms
Pleurocystedia. Squash preparations were alg, . = M
Meltzer's reagent to observe the spore wal| Which ve
a bllfC amyloid reactions or a red - broyy dextm;;
reaction.

All the drawings were made with the help of
type of Camera Lucida using 10x, 45x and
objectives and 10x eyepiece. Choice of the obje
and eyepiece was according to the size of
structures. Measurments of fungal structures wer, Made
by Emst Leitz Welzar calibrated ocular micrometer and
stage micrometer at 10x and 45x objectives, The units
of measurement used in the measuremen of
microstructures and description of the Present wory
were in mm. and pm. (micro-meter) because this System
is most authentic and used in National and Internatiopy)
Journals. Sketches were drawn on A-4 sized blank
papers using waterproof black India ink. T
classification given in The Fungi: An Advanced
Treatise Vol. IV (Ainsworth 1973) is fallowed here,
since it is simple and widely accepted.

Results and Conclusions:

In this study, 29 fungal species with 22 genera are
being reported and documented by the researcher from
different localities of Ahmednagar district. Extensive
collections were made in different seasons at different
localities. These collections were fruitful and as a good
number of fungi are being encountered and these are
illustrated in the present work. The classification given
in “The Fungi: An Advanced Treatise” by Ainsworth,
(1973) is followed here, since it is simple and widely
accepted. The study area under investigation is very rich
in biodiversity and practically this area on review of
literature was neglected i.e. remain unexplored and
hence, it was felt to undertook for investigation. The
forms which have been studied in the present
investigation  belonged to the Zygomycotina,
Ascomycotina, Basidiomycotina and Deuteromycotina

Diversity of fungi studied:

Mirro,
100,
Cive
fuﬂgal

Sr. | Sub-division No. of No. of
No. genera species
1. | Zygomycotina 2 3
2. | Ascomycotina 8 10
3. | Basidiomycotina 8 9
4. | Deuteromycotina 4 07

Substrate and fungal records:

Name of the fungi Substrate/Host
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On dead fruitwal] of Albizzia
lebbek, Benth

On dead fruitwall of Albizziqy
lebbek, Benth

Special Iy

On decayed fruits and spoiled

On dried wood of unidenti fied
plant

On unidentified dead wood.

On humus rich soil

D.fd\'masphael'ia sp.

On dead twigs of Croron
parviflorum, Morong

Pleospora herbarum

On unknown debris of dicot
plant.

' Ganoderma lucidum

On grass lawn

Deadalea quercina

On dead wood of unidentified
plant

Agaricus impudicus

On humus rich Soil.

Agaricus biotorquis

On humus rich Soil

Agaricus tabescens

bark

On dead unidentified tree trunk /

Agaricus tigrinus

On humus rich soil

Agaricus rotalis

On humus rich soil.

Coprinus micaceus

On dead and decaying unknown
wood,

Phallus impudicus

On roots of Ficus glomerata

é_ Hendersonula

| toruloidea

On dead & decaying bark of
Ipomea fistulosa

Epicoccum
purpurascens

On dead & decaying internodes
of Sacchyarum officinarum

| Helicomyces
hydrabadense

On unidentified rotten twigs of
grass species.

Penicillium digitatum

On dried and decaying Citrus
aurantium fruit wall

|
Tetraplog aristata

On dead and decaying culms of
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Abstract:

E-banking, also known as online
banking or virtual banking or internet
banking is a system that enables banking
transactions like transfer of funds, payment
of loans and EMIs, deposit, and withdrawal
of cash virtually with the help of the
internet.

The purpose of the study is to
emphasize the concept of e-banking. The
research method of this study used the
secondary data listed in different databases
of books, research papers, and related
articles of e-banking available on the
Internet.

The present study has been
undertaken to describe the present status
of e-banking in India and examine the
challenges & opportunities of e-banking.
With the help of e-banking, the banking
sector is gaining customer satisfaction and
loyalty. Banks should provide their
customers with convenience, meaning

offering service through several
distributions channels and the availability

of online services becomes easier for the
customer.

Keywords: - E-banking, internet,
electronic payment, challenges,
opportunities.

Introduction:

Banking today has become easier and
it has led to a secure way for people to keep
their hard-earned money in their bank
accounts. There are numerous of options
available to people ranging from debit
cards, credit cards, e-wallets, internet
banking, and mobile banking and so on
which have replaced the traditional
methods of transactions. Earlier the
payment through electronic mode was
restricted to making huge and lump sum
payments for large value transactions and
cheques were the main instruments of
transactions for a long time before
technical innovations took place. Now
even petty payments become easier
through e-banking making it more
convenient for users to settle their
payments. The adoption of e-banking
services by customers enables banks to get
returns on their investment and provide
them with a competitive environment.

Definition and concept of E-

" banking:

Often E-banking is defined as web-

Financial Literacy in Economics / 21




impressive figures of micro-finance in
India as have exposed in tables. It is still
to small to create a massive impact in
poverty alleviation. However, India
experience in the case of Micro-finance
and SHG is shown that this strategies is
suitable strategy for developing and under

developed countries against poverty.
9. Reference:

This is a descriptive research paper
based on secondary data. Data have been
found out from difference reference books,
websites, research paper and journals

Q00
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Abstract:

Keywords: NEP, Skill development, Policy, Higher education

Introduction:

1
1!

speed. standard (quality) and sustainability. It aims to provide an umbrella framework to ¢

skilling activities being carried out within the country, to align the 1 common standards 2%
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Abstract: |

E-banking, also known as online banking or virtual banking or internet banking is
a system that enables banking transactions like transfer of funds, payment of loans and
EMIs, deposit, and withdrawal of cash virtually with the help of the internet.

The purpose of the study is to emphasize the concept of e-banking. The research
method of this study used the secondary data listed in different databases of books,
research papers, and related articles of e-banking available on the Internet.

The present study has been undertaken to describe the present status of e-banking
in India and examine the challenges & opportunitics of e-banking. With the help of e-
banking, the banking sector is gaining customer satisfaction and loyalty. Banks should
provide their customers with convenience, meaning offering service through several

distributions channels and the availability of online services becomes easier for the
customer.

Keywords: - E-banking, internet, electronic payment, challenges, opportunities.
INTRODUCTION

Banking today has become easier and it has led to a secure way for people to keep
their hard-earned money in their bank accounts. There are numerous of options
available to people ranging from debit cards, credit cards, e-wallets, internet banking,
and mobile banking and so on which have replaced the traditional methods of
transactions. Earlier the payment through electronic mode was restricted to making
huge and lump sum payments for large value transactions and cheques were the main
instruments of transactions for a long time before technical innovations took place.
Now even petty payments become easier through e-banking making it more convenient
for users tq settle their payments. The adoption of e-banking services by customers

enal‘)les banks to get returns on their investment and provide them with a competitive
Cavironment.

According to UNCTAD, (2002) stated that deployment of retail or wholesale
“a0king services over the internet is often referred to as E-banking which involves
gld“’lduﬂl and corporate clients, and includes bank transfers, payments and settlements,

PCUmentary colfections and credits, corporate and household lending, card businesses,
ad some others
“ESEARCH METHODOLOGY

il IS research conducted research using second-hand data listed in different
abases of pg, 'hs, research papers, and related articles on the Internet on e-banking.

\
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OBJECTIVES OF THE §TUDY
o To know thc concepts of e-banking.
o To study the current status of financial innovations in the Indian bﬂnking -
or

o To study the challenges faced in e-banking.
e To study the various opportunities available in e-banking.

PRESENT STATUS OF E-BANKING IN INDIA

E-banking has become an integral part of the banking system in India. Before "
90’s, the traditional modelof banking i.e. branch-based banking was prevalent b aﬁ:
that non-branch banking services were started. The credit of launching internet bankinr
in India goes to firstly ICICI Bank. After that Citibank and HDFC Bank folloyeg With
internet banking services in 1999. The Government of India enacted the IT Act, 20¢;
with effect from October 17, 2000, which provided legal recognition to electroi,
transactions and other means of e-commerce. The Reserve Bank is monitoring a4
reviewing the legal and other requirements of e- banking on a continuous basis to ensyr,
that e-banking would develop on sound lines and e-banking related challenges woy|g
not pose a threat to financial stability. According to a report of RBI in Jan. 2016, there
are 196079 ATMs and 1337310 points of sale devices in India. To cope with the
pressure of growing competition, Automated Teller Machines (ATMs), Intemet
Banking, Mobile Banking, Phone Banking, Tele banking, Electronic Clearing Services,
Electronic Clearing Cards, Smart Cards, Door Step Banking, and Electronic Fund
Transfer.

According to the RBI in its Annual Report 2020-21 stated that the payment systems
recorded a robust growth 0of 26.2% in terms of volume on top of the expansion of 44.2%
in the previous year.

Challenges in E-banking:

E-banking is in its emerging stage of development in India. Most of them are basic
services only the deregulation of the e-banking industry coupled with the emergence of
new banking technology is enabling new competitors to enter the financial services
markets quickly and efficiently. However, it needs to be recognized that perceptiol
norms and an improvement in the functioning of e-banking services.

» Security Risk: The problem related to security has become one of the major
concerns for banks. A large group of customers refuses to opt for e-banking
facilities due to uncertainty and security concerns. According to the IAMAI Report
(2006), 43% of internet users are not using internet banking in India because 0

security concems. So it is a big challenge for marketers and makes consumers

»> Satisfied regarding their security concerns, which may further increase onli#¢

banking use.
ing
> Customer Awarencss: Awareness among consumers about the e-bankire
ol s _ : 5 are
facilities and procedures is still on the lower side in the Indian scenario. Banks ¢ :
. . B ; ~ v 0
not able to disseminate proper information about the use, benefits, and facilly

3 - . A ) - am0Dg
internet banking. Less awareness of new technologies and their benefits 15 amers
/



Digital Marketing.

PPortunitieg and Challenges
/Ofﬂle —_— ranked bartiers in the development of e-bank; -
-Danking,

e ‘ p .
0 :sk: The risk of disclosing private informati

pivacy -
y 1o of the major factors that inhibit consumers while
0

. .og. Most consumers believe that using online by

rvic Y i
f;lnerable to identity theft. According to the study ¢o

n & fear of identity theft is
Op.tmg for internet banking
nking services makes them

‘ . nsumers’ W )
rvacy and feel that bank may invade their privacy by utilizing th(;rirryi:?:"t their
’ rmation

for marketing and other secondary purposes without the consent of consy
) sumers.

> [mplementation of global technology: There is a need to have an adequate leve]
of infrastructure and human c'apamty building before developing countrie eve
Jdopt global technology for their local requirements. In developing countries ;03:1
conSumers either do not trust or do not have access to the necessary infrastr’uctzz

to be able to process e-payments.

» Non- Performing Assets (NPA): Nonperforming assets are another challenge to

he banking sector. Vehicle loans and unsecured loans increase N.P.A. which terms
50% of banks retail portfolio was alsohit due to upward movement in interest rates,
restrictions on collection practices, and soaring real estate prices. So that every
bank has to take care of regular repayment of loans.
Competition: The nationalized banks and commercial banks have competition
from foreign and new private sector banks. Competition in the banking sector
brings various challenges before the banks such as product positioning, innovative
ideas, and channels, new market trends, cross-selling ad at managerial and
organizational part this system needs to be managed, assets and contain risk.

Opportunities in E-banking
Despite various challenges that are prevailing in context with e-banking in In.dia,
the following opportunities are motivating the marketers for implementing e-banking:

> Untapped Rural Markets: Contributing to 70% of the total population In Indiz-z is
a largely untapped market for the banking sector. In all urban areas banking
services entered but only a few big villages have the banks entered. So_ that tI_ze
banks must reach in remaining all villages because the majority of Indians still

living in rura) areas. _

> Multiple Channels: Banks can offer so many channels to access thei-r banl_qng
and other services such as ATM, Local branches, Telephone/mobile banking, video
banking, ete. 1o increase the bankingbusiness. ‘ i 8
OMpetitive advantage to the banks over other players. The 1mp (;:mks, ——

caons i »es cOsts 10

cznkmg 18 beneficial for banks in many ways as it reduces ct);’tslk o o
Stomer relationg increases the geographical reach of the bans, e

| he banks to manage their DAnNES

of a. . )
usi bank-mg have become opportunities for t
'hess in a better way.

Ingy
easj )
Asing Internet Users & Computer Litera

-ncash
Userg i . ] cin industry should ﬂﬂf-ab
e St very big oppotiny oy b(awrglglingtemct panking services:

0 .
N PPortunity to attract more internet users to ad /

. by \t
. 4 iooreasing INLEME
cy: The fast ncr
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The table shows evidence of an increasing number of internet userg inIndj,
» Worthy Customer Service: Worthy customer services are the best.
ambassador for any bank for growing its business. Every engagome;
customers is an opportunity to develop a customer's faith in the bank Wilth
increasing compelition customer services have become the backbone FOT.iu(] ﬁllc
{he performance of banks. " 8ing
» Internet Banking: It is clear that online finance will pick up and ther, will
increasing convergencein lerms of product offerings banking Servicos "
trading, insurance, loans, based on data warchousing and data mining techng (;gjare
Anytime anywhere banking will become common and will have to upscale, Sueg;
up scaling could include banks Jaunching separate internet banking S"'TViCCSap:,t

from traditional banking services.

CONCLUSION AND SUGGESTIONS

In today's world of globalization, e-banking is a significant aspect Of the
development of the banking sector by solving major issues, challenges faceq by ¢.
banking. The Indian banking industry can develop customer loyalty towards the
banking sector. This can be done through training and development and by making the
banking process easier and familiar to the customers. The Government of Indi, and
various government agencies are making an effort to make e-banking more safe, secure,

and reliable with the convenience of digital channels. Most of the customers are visiting
branches less often and they use online and mobile technology for their banking

needs more often. Onlineand mobile banking are rapidly growing. Nowadays most of
the people of India using e-banking for their transactions and make them stand with the
current scenario of the country.
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